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REALTORS
®
-PAC Mission Statement 

The purpose of the REALTORS®-PAC is to assist the legislative and political efforts of the 

Florida Association of REALTORS®. To promote and strive for the improvement of government 

by encouraging and stimulating REALTORS® and others to take a more active and effective part 

in governmental affairs.  To encourage REALTORS® and others to understand the nature and 

actions of their government and to support candidates for election to public office at the local, 

state, and national levels who share the views of REALTORS® on issues important to the real 

estate industry. 

 

The Four Underlying Principals of RPAC  

I. To promote and strive for the improvement of government by 

encouraging and stimulating REALTORS
®
 and others to take a more 

active and effective part in government affairs. 

 

II.  To encourage REALTORS
®
 and others to understand the nature and 

action of their government 

 

III.  To support Candidates for election to Public office at the local, state 

and national levels who share the views of REALTORS
®
 on issues 

important to the real estate industry. 

 

IV.  To legally and ethically do any and all things necessary for the 

attainment of the purposes stated above. 
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Glossary of Terms 

RPAC - The REALTORS® Political Action Committee was created in 1970. It is a non-profit, 

bipartisan standing committee of the Florida Association of REALTORS®.  RPAC is not a 

branch or subsidiary of any national or other political committee. This committee is registered 

and operates as a committee of continuous existence per the provisions of Section 106.04, 

Florida Statutes.  

The Goal of RPAC is to establish the real estate industry as a concerned, involved and motivated 

political constituency. RPAC raises funds voluntarily from members of the Florida Association 

of REALTORS® for use in campaigns, issues, and political education at all levels of government 

consistent with federal and state election laws. 

RPAC II - The REALTORS® Political Activity Committee (RPAC II) was created in 1986. It is a 

non-profit, bipartisan standing committee of the Florida Association of REALTORS®. RPAC II 

is not a branch or subsidiary of any national or other political committee. This committee is 

registered and operates as a committee of continuous existence per the provisions of Section 

106.04. Florida Statues.  

This committee is in place to supplement and augment the activities of RPAC. Its procedures and 

Trustees are identical to RPAC. Contributions to RPAC II are legally the same as RPAC.  

RPAC Trustee - An RPAC Trustee is appointed for each FAR district by the President of the 

Florida Association of REALTORS®. Trustees are appointed for the purpose of carrying out the 

business of RPAC including but not limited to establishing the operating procedures of RPAC, 

approving local funding requests, assisting local Boards/Associations in fundraising and 

contributing to candidates in the best interest of the real estate industry.  All Trustees must have 

an active real estate license under Chapter 475, Florida Statutes, and be a member of the Florida 

Association of REALTORS® in good standing. Trustees are appointed for three-year terms, and 

may not serve more than six consecutive calendar years. RPAC Trustees perform identical duties 

for RPAC and RPAC II. 

Personal Dollars - Personal (hard) dollars are contributions made with an individualôs personal 

funds including cash, personal credit cards, money orders and personal checks.  Under federal 

election law, only personal dollar contributions can be used to fund legislative candidates 

running for office.   

Corporate Dollars - Corporate (soft) dollars are contributions made by corporate check.  

Corporate dollars can be used for issues campaigns, opportunity races, media buys and are 

deposited into a separate account at the National level to ensure they are not used by political 

candidates. 
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Frequently Asked Questions 
 

REALTORS
®
 Political Action Committee (RPAC)  

 

The REALTORS® Political Action Committee (RPAC) is 

the nation's largest, most successful and most bipartisan 

political action committee. Your voluntary investment is 

used to improve your bottom line in several ways: 

Through issues mobilization, political advocacy, and by 

directly supporting candidates at the local, state, and 

federal levels of government who champion the ideals and 

principles of REALTORS®. RPAC is your best 

investment in real estate! 

 

What is a PAC? 

 

PACs have been around since 1944 when the Congress of Industrial Organizations (CIO) formed 

the first one to raise money for the re-election of President Franklin D. Roosevelt. A Political 

Action Committee (PAC) is a popular term for a political committee organized by like-minded 

people, like REALTORS®, for the purpose of raising and spending money to elect and defeat 

candidates. The PAC's money must come from voluntary contributions from members rather 

than the member's dues treasury. PACôs represent business, labor or ideological interests. PACs 

can give to a candidate committee per election (primary, general, run-off or special). They can 

also give up to any national party committee and annually to any other PAC. PACs may also 

receive contributions from any one individual.  

 

In short, PACs merely represent a legal way for individuals to unite and ensure their voices are 

heard at all levels of government. 

 

The REALTORS
®
- PAC 

 

In addition to representing 135,000 REALTOR
®
 members statewide, and more one million 

members nationwide, RPAC is also a monetary fund comprised of voluntary contributions from 

members.  By members pulling together and contributing, RPAC is able to be a single unified 

voice for real estate in all levels of government. 

 

Of every dollar you contribute, 30 cents goes to the National RPAC for grassroots activities and 

supporting candidates running for office on the federal level.   The remaining 70 cents stays in 

Florida and is divided between the state and local associations to support state and local 

candidates and issues 
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What's in it for you?  

 

RPAC is the muscle behind NAR, FAR and your local Board/Association.  RPAC represents 

over 1,000,000 politically active REALTORS national wide and more than 135,000 in Florida 

that members of Congress want as their friends.  Up to 4,000 bills are introduced each session in 

the state legislature. Elections decide who will be voting on these 3,000 bills. RPAC helps elect 

the people who write the laws you and your business must live with.  RPAC provides you with 

the opportunity to have a collective impact on the election of officials who will shape legislation 

that affects your livelihood and the way real estate professionals do business.  Through extensive 

research and ongoing monitoring, RPAC keeps you informed, involved, and influential in the 

legislative decisions that are important to you and your business.  

 

 

 Recent legislative and regulatory successes include: 

 

I. The continued preservation of the mortgage interest deduction.  

II. Tax relief benefiting the real estate industry.  

III.  Improving federal mortgage programs, allowing more families to join the ranks of 

homeownership.  

IV.  Eliminating burdensome regulations inhibiting environmental quality and healthy real 

estate markets. 

V. The continued preservation of the mortgage interest deduction;  

VI.  Tax relief benefiting the real estate industry;  

VII.  Improving federal mortgage programs, allowing more families to join the ranks of 

homeownership;  

VIII.  Successfully keeping ñmega-banksò from entering the real estate business.  

On a state and local level, RPAC has helped to:  

I. Protect commercial commissions through the foreclosure process;  

II. Prohibit cities and counties from charging individual real estate agents a business license 

fee;  

III.  Fought and won a battle against a 100% increase in real estate transfer tax 

 

 

Does RPAC Buy Votes? 

 

No! But it does give us access. Candidates and public officials are honorable people whose votes 

are not for sale. But, by helping elect public policy decision-makers, RPAC assures 

REALTORS® the opportunity to present our views and be heard. RPAC fully complies with all 

state and federal election laws. 

 

How will my contribution be used?  
 

100% of your contribution is used to elect pro-REALTOR® candidates. 30% of your 

contribution is forwarded to the National RPAC to fund key U.S. House and Senate races; 70% 

remains in your state and is used for local and state elections.  
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What party is RPAC affiliated with? 

 

RPAC is neither a Republican nor a Democratic organization. Your contribution to RPAC is a 

vote for a pro-REALTOR® Congress, regardless of political party.  

 

Who establishes and implements RPAC policy? 

 

Leading the National RPAC organization are the National RPAC Trustees. The Trustees 

establish and implement RPAC policy in accordance with the RPAC bylaws and NAR policy as 

established by the NAR Board of Directors. The Trustees consist of REALTOR® volunteers 

from around the nation who are appointed by NAR leadership.  

 

I. RPAC believes that the people who raise RPAC dollars should have the greatest say in 

how those dollars are allocated. Thatôs why all candidate contribution decisions begin on 

the local level with REALTORS® interviewing candidates and making their 

contributions based upon that information.  

II. It is REALTORSÈ, not lobbyists, who have the most say in how RPACôs money is 

spent. Contribution decisions are made by the RPAC Trustees; a nine-member 

REALTOR® committee nominated by the FAR Nominating Committee and elected by 

the FAR membership to serve one-year terms.  

III.  The main objective of the RPAC Trustees is to help elect candidates who support 

REALTORÈ issues. The decisions made by the RPAC Trustees rest on a candidateôs 

position on key real estate issues, the REALTOR® relationship with a candidate in the 

home district, committee assignments and leadership position. 

 

How does RPAC establish fundraising goals and what is a ñFair Shareò goal? 

 

The dollar goal of the National RPAC, set by the National Trustees, is $15.00 per year per NAR 

member. At least $3.00 of that goes to the National RPAC. This goal is called "fair share." To 

ensure that all states contribute their fair share to the RPAC effort, a state's annual goal is 

determined by the number of members in that state based on the November 30 membership 

report. The National RPAC accounting year runs from January 1 to December 31.  

 

The local fair share goal is determined by the number of members on record as of November 

30th of the previous year.  Fifteen dollars per member is assessed as the ñfair shareò for each 

local association to raise. 

 

What is the FAR RPAC fundraising goal 2009 and of my local association?  
 

FARôs 2009 fundraising goal and the goals of each local Board/Association can be found at 

www.realtors-pac.org under 2009 RPAC Goals. 

 

 

 

 

 

http://www.realtors-pac.org/
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Who may be solicited for RPAC contributions?  
 

According to federal election law, RPAC can solicit only individual members ï i.e. non-

corporate members of NAR and their families. The term "members" means all individuals who 

currently satisfy the requirements of membership in any one of the local, state and/or the 

National Association and regularly pay dues.  

 

Executive, administrative and management personnel of the local, state and/or national 

associations are also considered under the NAR constitution to be members of the association 

and are solicitable even though they may not pay association dues.  

 

 

Are contributions to RPAC tax deductible?  
 

No. Contributions used for political purposes are not tax deductible on your federal income 

taxes.  

 

 

Does the National RPAC contribute to state or local candidates?  
 

Under the cooperative agreements in effect between the National RPAC and the state 

associations' PACs, the responsibility for making contributions to federal candidates is assigned 

to the national RPAC, while state associations' PACs decide which state and local candidates to 

support.  

 

Can I earmark money to a party or particular candidate?  
 

No. Under federal election law, the earmarking of contributions is illegal.  

 

 

What processes do the National and State Trustees use when determining contribution to 

candidates? 

 

The National Trustees' policy is to act only on requests sent from state associations and signed 

off on by state trustees. Once the national trustees receive these requests, they have four options: 

Amend, Approve, Deny or Defer.   The State Trustees use the same policy. 

 

Recommendations from State RPAC Trustees or Local Boards/Associations 

Congressional voting records and analyses of incumbent members of Congress  

Campaign intelligence reports provided by the NAR political and legislative staff  

 

Will the National RPAC Trustees contribute to both candidates in a race?  
 

No. The National RPAC Trustees' policy is to only contribute to one candidate in any given 

election.  
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How much money stays with the state association and how much goes to the National 

RPAC?  

 

The National RPAC maintains voluntary cooperative agreements with the state association's 

Political Action Committees. States retain 70% of the money they collect for the support of state 

and local candidates and send 30% to the national RPAC for use in supporting federal 

candidates. Until your state PAC reaches its RPAC goal 30% is sent to National RPAC to 

support federal candidates and is charged against your limits under 2 U.S.C. 441a; after the state 

PAC reaches its RPAC goal it may elect to retain your entire contribution for use in supporting 

state and local candidates.  

 

How do I make a donation? 

 

Online 
I. Use your credit card to make a secure online donation at realtors.org 

II. A receipt will be emailed to you  

III.  Click to make an online donation  

By Mail  
I. Make your personal check payable to either RPAC or RPEC  

II. Send to:  

Florida Association of REALTORS® 

ATTN: RPAC 

P.O. Box 725025 

Orlando, FL 32872-5025 

 

What contributor information do I need to include with checks? 

 

Both federal and state election law require documentation of all contributors.  We need the 

following information on each contributor: 

I. Name 

II. Address 

III.  NRDS # 

IV.  Occupation 

V. Telephone # 

A simple way to satisfy this requirement is to make sure each contributor fills out the RPAC 

investment form. -- CLICK HERE FOR FORM ï link to PDF version of form to download? 

 

 

 

 

 

 

 

 

 

http://www.iowarealtors.com/rpac/online_contributions.htm
http://www.seibr.com/data/rpac.pdf
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Setting the Goal 
 

A local Boardôs/Associationôs ñfair shareò goal is figured from a formula of only $15 per 

member, for every active member based on a membership count as of November 30th of the 

previous year.  For example:  If a Board has 1,000 active members as of November 30th, its fair 

share goal is $15,000 the following year. 

A Board/Association that has experienced a decrease in membership of 20 percent or more may 

petition the state RPAC Committee (via their District RPAC Trustee) to request a reduction in 

their RPAC goal.  The petition must be filed with the District Trustee no later than April  30th. 

 

Board/Association Members  Goal  

    District 1 Amelia Island-Gr. Nassau Co.  385  $       5,775.00  

 

Flagler Co. 1123  $     16,845.00  

 

Gainesville-Alachua Co. 1261  $     18,915.00  

 

Lake City 413  $       6,195.00  

 

Northeast Florida 6470  $     97,050.00  

 

St. Augustine-St. Johns Co. 767  $     11,505.00  

 

Totals 10419  $   156,285.00  

    Distrxit 2 Daytona Beach Area 1589  $     23,835.00  

 

Melbourne Area 2035  $     30,525.00  

 

New Smyrna Beach 489  $       7,335.00  

 

Space Coast  1479  $     22,185.00  

 

West Volusia 930  $     13,950.00  

 

Totals 6522  $     97,830.00  

    District 3 Jupiter-Tequesta.-Hobe Sound 2123  $     31,845.00  

 

Okeechobee Co. 174  $       2,610.00  

 

Palm Beach 559  $       8,385.00  

 

Realtor Assn of Martin Co. 1121  $     16,815.00  

 

Realtors Assn of Indian River Co. 1015  $     15,225.00  

 

Realtors Assn of St. Lucie 1380  $     20,700.00  

 

Realtors Assn of the Palm Beaches 9673  $   145,095.00  

 

Totals 16045  $   240,675.00  
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Board/Association Members Goal 

    
District 4 Florida Keys 384  $       5,760.00  

 

Key West 410  $       6,150.00  

 

Marathon & Lower Keys  261  $       3,915.00  

 

Northwestern Dade 883  $     13,245.00  

 

Realtor Assn of Greater Miami & the 

Beaches 11396  $   170,940.00  

 

Realtor Assn of Miami-Dade Co. 13977  $   209,655.00  

 

Totals 27311  $   409,665.00  

    
District 5 Bonita Springs-Estero Assn 892  $     13,380.00  

 

Cape Coral 577  $       8,655.00  

 

Marco Island Area 619  $       9,285.00  

 

Naples Area Board Realtors 4543  $     68,145.00  

 

Realtor Assn of Greater Ft Myers & 

the Beaches, Inc. 5343  $     80,145.00  

 

Sanibel & Captiva Islands 269  $       4,035.00  

 

Totals 12243  $   183,645.00  

    
District 6 Central Pasco Board of Realtors 85  $       1,275.00  

 

East Pasco  228  $       3,420.00  

 

Fl. Gulfcoast Commercial 281  $       4,215.00  

 

Greater Tampa Assn 8645  $   129,675.00  

 

Pinellas Suncoast Association 6846  $   102,690.00  

 

West Pasco 1049  $     15,735.00  

 

Totals 17134  $   257,010.00  

    District 7 Greater Lake Co. 1853  $     27,795.00  

 

Hernando Co. 864  $     12,960.00  

 

Ocala/Marion Co. 2172  $     32,580.00  

 

Realtors  Assn of Citrus Co. 859  $     12,885.00  

 

Totals 5748  $     86,220.00  

    
District 8 Chipola Area  211  $       3,165.00  

 

Dixie-Gil -Levy Co. 200  $       3,000.00  

 

Gadsden Co. 53  $         795.00  

 

Realtors  Assn of Franklin Co. 365  $       5,475.00  

 

Tallahassee 1807  $     27,105.00  

 

Totals 2636  $     39,540.00  
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Board/Association Members Goal 

    
District 9 Bay County  1260  $     18,900.00  

 

Emerald Coast 2949  $     44,235.00  

 

Navarre Beach 257  $       3,855.00  

 

Pensacola 2280  $     34,200.00  

 

Santa Rosa Co. 161  $       2,415.00  

 

Totals 6907  $   103,605.00  

    District 
10 Bartow 63  $         945.00  

 

East Polk Co. 624  $       9,360.00  

 

Heartlands Assn  423  $       6,345.00  

 

Lake Placid 154  $       2,310.00  

 

Lake Wales 70  $       1,050.00  

 

Lakeland 885  $     13,275.00  

 

Totals 2219  $     33,285.00  

    District 
11 Realtor Assn  Greater Ft Lauderdale 10760  $   161,400.00  

 

South Broward 2870  $     43,050.00  

 

Totals 13630  $   204,450.00  

    District 
12 Central Florida Commercial Assn 241  $       3,615.00  

 

Orlando Regional Realtor Assn 11524  $   172,860.00  

 

Osceola Co. 2478  $     37,170.00  

 

Totals 14243  $   213,645.00  

    District 
13 DeSoto Co. 113  $       1,695.00  

 

Englewood Area 647  $       9,705.00  

 

Manatee 1610  $     24,150.00  

 

Punta Gorda-Port Charl otte-North  

Port Assn 1316  $     19,740.00  

 

Sarasota Assn 3890  $     58,350.00  

 

Venice Area 694  $     10,410.00  

 

Totals 8270  $   124,050.00  

    

 

FAR Goal  143327  $2,149,905.00  
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 Ask Before You Act 

  

There are many complex an direct laws, rules and guidelines governing Political 

Action Committees in the United States and Florida.  These laws are very specific 

and any violations of them can result in stiff penalties. 

  

If, and when, you have new ideas or questions regarding what can and cannot be 

done on behalf of the REALTORS®-PAC, always ask first.  If such incidents arise 

please call the FAR-Office of Public Policy in Tallahassee at (850) 224-1400 or send 

an email to any of your RPAC Staff. 

  

John Rothell ς Director of Political Operations ς JohnR@far.org 

Jack Greacen ς Political Representative ς JackG@far.org  

Amy Glover ς Political Activities Coordinator ς AmyG@far.org  

  

Simple questions today will fend off tremendous legal issues tomorrow. 

mailto:JohnR@far.org
mailto:JackG@far.org
mailto:AmyG@far.org
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Fundraising Ideas and Techniques 
 

Though many different RPAC Chairmen and women have their own special ways of raising their 

RPAC goal, there are essentially four steps for achieving success.  Try to follow these four steps 

and tailor them to the unique and diverse needs of your area. 

 

I. Developing a Plan 

II.  Dues Billing  

III.  Personal Collections and Targeting 

IV. Fundraising Events 

 

 

 

Developing a Plan 
 

Members of your Board/Association will always be the key to reaching your goals.  When 

preparing a fundraising plan it is best to sit with your Board of Directors, Government Affairs 

Committee, and/or your Fundraising Committee.  Talk about your goal, the methods that will 

help you reach it, and create a timeline so that your efforts are spread out across the year. 

 

Itôs important to remember that the methods of fundraising that work for one group may not 

work for your own.  Every fundraising plan should be tailored directly to your particular needs 

and, while examples of how to conduct almost every fundraiser are available from the RPAC 

Staff itôs important to know that the most successful fundraisers have often been held annually 

for many years.  

 

Once your plan has been created get members of your Board/Association committed to helping.  

A few members helping on each phase of the plan can greatly increase the effectiveness of the 

plan. 

 

 

 

Dues Billing 
(Offers the easiest mass campaign for fund raising) 

Members of the Boards/Associations are accustomed to receiving a dues invoice that includes 

allocations for other entities such as FAR and NAR.  Dues billing is the easiest place to 

incorporate a voluntary contribution.  If you would like to include RPAC brochures in your dues 

mailing, make sure you order a sufficient supply in advance.  The dues billing function is 

handled by your Board/Association office. 
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*** Disclaimers ***  

The following should be put on all dues billing statements: 

ñContributions to RPAC are voluntary and will be used for political 

purposes and support of state, local, and federal candidates and 

political parties and in issue initiatives.  Making a contribution is 

not a condition of membership in the association and a member may 

refuse to contribute without suffering any reprisal.  Seventy percent 

of each contribution is used by RPAC-Florida and RPIC-Florida to 

support state and local candidates and state and local issues.  

Consult your local board/association for the exact percentage going 

toward each.  The balance is sent to National RPAC and is charged 

against your contribution limits prescribed by 2 U.S.C. 441a.  

Contributions are not deductible for Federal income tax purposes.ò 

 

The following should be put on all fund-raising materials: 

ñContributions to RPAC are voluntary and used for political 

purposes.  A portion will be split between State and National RPAC.  

Contributions are not deductible as charitable contributions for 

federal income tax purposes.ò 

 

Personal Collections and Targeting 

After the dues billing has been completed, it is time to begin personal appeals for contributions.  

Use your local RPAC committee and target your contacts to key groups. 

 

The first rule of any political campaign is to achieve constant, repetitive communication with 

those most likely to help your cause.  While it is true that we want all members contributing to 

RPAC, it is important to target and focus your efforts on those most likely to make a 

contribution.   

Face-to-face, one-on-one solicitation is, by far, the most effective technique in any fundraising 

effort!  As the name implies, this technique requires one member sitting down face-to-face with 

another member to ask for an RPAC contribution.  If you have effectively targeted the right 

people to solicit for contributions, face to face solicitation will be very easy. 

I. You must have contributed to RPAC yourself 

II.  You must state the case for RPAC effectively 

III.  You must ask for a specific amount 

IV.  You must close the sale 
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Four Key Targets of Face to Face Solicitation 

 

I. Local Leadership ï The members of your Board of Directors as well as all of your 

local committee chairmen should lead by example and contribute to RPAC.  Solicit 

the help of your Board President and get your Leadership to be 100% committed to 

RPAC early in the year. 

 

II.  Past contributors ï You may contact FAR to receive a list of RPAC contributors from 

your local board/association.  Many times, people who have contributed in the past 

will wait until they are asked for an RPAC contribution to give you a check.  Do not 

let something as simple as ñnobody asked meò be the reason someone doesnôt 

contribute. 

 

III.  Brokers ï  The brokers in your board/association are obviously the people you can 

most rely on to set the tone for your boardôs activities.  Contact all brokers, large and 

small, to contribute to RPAC and encourage their sales associates to do the same. 

 

IV.  Top Producers ï People who are having success in the real estate industry are 

logically those who are most benefiting from the pro-business climate that RPAC 

works to create.  Many times the Top Producers in your area are too busy selling real 

estate to pay attention to whatôs going on at the board/association.  Contact the Top 

Producers and educate them on the many benefits of RPAC and youôll be surprised 

how happy they are to help the cause. 

 

The best way to contact any of these groups is to send a letter to them first and then follow up 

with a phone call or a personal visit.  Once you have written them a letter it is essential to contact 

these people in person.  Apply the same skills that you use in managing business contacts while 

working with potential RPAC contributors.  One simple letter by itself will not raise money 
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RPAC SOLICITATION  

RESPONSES TO OBJECTIONS 

 

OBJECTION: I donôt believe in giving to political candidates. 

Iôm sure you have insurance on your car, home and business office.  The result of bad legislation 

passed by the Florida Legislature or the U.S. Congress can be more financially catastrophic than 

the loss of your home, office or car by fire, theft or storm.  The best insurance for your 

profession is to help, through RPAC, to elect officials who share our philosophy and will guard 

against such loss. 

 

OBJECTION: I already contribute to candidates. 

Good!  You should donate to the candidate of your choice, but you should also contribute 

through RPAC.  A contribution to a candidate from RPAC represents our entire profession and 

our views of legislation that directly affect our business.  The sizable contribution that RPAC is 

able to give will often make the difference between victory and defeat for a pro-real estate 

candidate. 

 

OBJECTION: I donôt like the so-and-so that received RPAC funds. 

No one approves of every contribution made.  The RPAC Trustees, however, have the voting 

records of incumbents and have information from other sources, such as candidate interviews, to 

aid in the decision-making process.  They make mistakes, certainly, but through RPAC, they 

have given REALTORS
®
 tremendous political clout.  They are working for our best interest. 

 

OBJECTION: Iôd prefer to see RPAC funds used to battle state and local issues. 

When RPAC funds are collected and processed, a percentage of the ñlocal fundsò can be 

dedicated to be used for issues only.  If necessary, all local funds can be used this way at the 

discretion of the local association, however it is advisable for some funds to remain available for 

local elections as well.  Electing an official who is sensitive to our issues can help avoid costly 

ñissues battlesò over damaging legislation. 
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OBJECTION: How will my donation be used? 

Up to 70 percent of your RPAC dollar is reserved for use right here in Florida and can impact 

local elections and be used for education and issues.  Your donation to RPAC will be spread 

across the board to help pro-real estate candidates from the city council to Washington D.C. 

 

OBJECTION: I canôt afford to contribute. 

The economy is a result of government actions and we really canôt afford NOT to get involved 

this year.  Your contribution is used directly to elect representatives who will be responsive to 

the economic problems of our industry.  In this way we can change the economic situation we all 

find ourselves in today. 

 

OBJECTION:  PACs are dirty politics. 

Not at all.  Contributing to a political action committee is a constitutionally protected right 

enjoyed by every American.  RPAC allows Realtors everywhere to freely organize and it ensures 

issues concerning the real estate industry are openly and fairly discussed.  In fact, political action 

committees are highly regulated and have contributions limits for elections.  Many times a 

contribution from RPAC is a very small amount in a candidateôs total campaign fund. 

 

Feel, Felt, Found 

 

Try to use the ñfeel, felt, foundò approach when talking with people who initially do not want to 

contribute to RPAC.  Any objection to contributing can be dealt with using this approach.   

Example:  I donôt believe in giving to political candidates. 

Your response:  I know how you feel.  I felt the same way at first.  But then I found that my 

lack of participation in the political process was not in my best interest.  After all, not only is my 

right, but it is my duty as a free American to participate in our governmental process. 

Example:  I donôt like the candidates that RPAC supports. 

Your response:  I know how you feel.  I felt the same way at first.  But then I found that RPAC 

supports candidates from all political parties and all walks of life.  We screen candidates on real 

estate issues and try to make decisions with the best interest of the real estate industry in mind.  

Sometimes you may not agree with all of our choices, but it is important to remember that these 

decisions are not personal, and based on the interview process. 
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Fundraising Events 

 

Notice the emphasis on the word FUN in FUNDRAISING!  This is key!  Make it fun and they 

will come.  People usually don't mind giving money if they feel they are receiving a return on 

their investment.  Whether it is a tangible benefit or a perceived one, it is very important. 

There are a variety of fundraising events you can plan. The RPAC Chairman's job is to work 

with the committee to decide what event will work best for the area and for the membership. 

Regional and theme events make fund raising fun. Listed below are a few suggestions: 

 

I. Golf Tournaments 

II.  Tennis Tournaments 

III.  Softball Tournaments 

IV.  Murder Mystery Parties 

V. Balls, Galas, Dances 

VI.  Auctions  (silent and/or live) 

VII.  Barbecues, Fish Fry's, Dinners 

VIII.  Champagne and Diamonds Evenings 

IX.  Non-Event Events 

X. RPAC Karaoke Nights 

XI.  Celebrity Bartending 

 

Planning an event requires at least 2 months lead-time.  Be sure to develop a realistic budget, 

which includes estimates of expenses and income.  Instituting an ñannualò event is efficient, fun 

and usually very productive. 

Some Boards/Associations within a District will combine their efforts in hosting an event.  This 

instills healthy competition as well as camaraderie among members.  If the event is fun and 

social, the attendees will enjoy themselves and are more likely to attend future events. 
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Types of Events 

 

RPAC Auction Checklist 
 

I. Select a date, time and location for your event. Check for conflicts with board events, 

community events, location problems, etc. 

 

II.  Solicit support from your leadership. Once the Board of Directors is committed, the rest 

of the association will be too! Be sure to recruit an experienced and enthusiastic 

committee.  

 

III.  Contact local authorities. Check on regulations, sales taxes, etc. 

 

IV.  Write a complete auction plan that includes the following items: 

 

i. Seed money ï Check with your local board or FAR. 

ii.  Admission price ï Do you charge for paddles? Do you not charge to encourage 

bidding? Its up to you. 

iii.  Food ï Lots of hors dôoeuvres are much better than a sit down dinner that takes 

time. 

iv. Beverages ï An open bar is a must! Look to your affiliates to sponsor a bar. Donôt 

forget to get a temporary liquor permit. 

v. Timing ï Allow time for reviewing the merchandise and happy hour. Be mindful 

of the time so as not to lose your big bidders because the night is too long! 

vi. Auctioneers ï Hopefully, you can find one in your association who is an RPAC 

supporter.  

vii.  Silent vs. Live ï Put the small ticket items in a silent auction. Leave the big-ticket 

items for the fun of the live auction. 
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V. Get auction items from affiliates, builders, restaurants, golf courses, shops, etc. If some 

contribute cash, collect it and use it to buy auction items. Solicit other boards to swap 

prizes for use later.  *Publicize the great items you have for auction. Word of mouth is a 

powerful tool. 

i. Get bid paddles and get them sponsored! Let guests pick their ñlucky 

numbersò and keep track of them. 

ii.  Registration and Payment: 

I. Get the name address and phone number of all guests when they 

pick up a bid paddle. 2.  Have an envelope for each bidder.  3. Tag 

each item as it is sold with the winning bid number and price.  4. 

Have ñwinning bidò slips ready to go into the bidders envelope that 

indicates lot number and winning bid. 5. When a bidder is ready to 

leave, have them turn in their paddle and reconcile with them items 

purchased and total cost.  6. Decide ahead of time if you will 

accept credit cards.  

 

RPAC Bowling Checklist 

 

I. Select a date and a bowling center. Avoid conflicts with other events and find a 

bowling establishment that wants to work with a bunch of fun REALTORS®! 

 

II.  Advertise Early. Get the word out to encourage early excitement. Get offices to 

challenge each other for RPAC.  

 

III.  How much to Charge? $100 per lane, then asking each bowler to contribute at least 

$20 (or more) usually works.  

 

IV.  Reservations - Make sure payment reserves the lane for a team. Donôt hand out 

contribution envelopes until a team pays.  



P a g e | 22 

 

For more information on the REALTORS®-PAC please visit www.realtors-pac.org 

V. Get everything Sponsored! Have someone sponsor the bowling center, the prizes, a 

lunch at the lanes, door prizes, t-shirts. If it costs money, have it sponsored! 

 

VI.  Team Captains ï Make one person the captain and have them be responsible for 

passing out envelopes, organizing their team, distributing rule sheets, etc.  

 

VII.  Work the ñadd onò moneymakers ï Encourage teams to ñbetò against each other for 

RPAC. Have a 50/50 contest for the most strikes in a row or highest game or 

whatever. Raffle items and door prizes also make nice additions to your event. 

 

VIII.  Music ï Hire a DJ and get it sponsored. Or use the bowling centerôs ñcosmic 

bowlingò light and music show. The more festive the atmosphere, the better your 

event will be.  

 

IX.  Check Presentation ï Make sure you invite some statewide leadership to your event. 

Do a ñmock checkò presentation at the end of the event to the leadership. This will let 

everyone involved know just how well you did, and see that the statewide people 

acknowledge the effort! 

 

Golf Tournament Checklist 

 

I. Select a date with no conflicts with local events or board meetings. 

 

II.  Select a desirable golf course. This is crucial. Find a course that is somewhat 

exclusive, because your members will want to play on a good golf course. Some 

courses will be willing to cut a good deal, since they will be exposing their 

facility/community to almost 150 REALTORS® 
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III.  Recruit an enthusiastic committee to share duties. The more well trained, excited 

volunteers you have, the more successful your event will be. 

 

IV.  Get sponsors early. The more the better. Be creative with your sponsorship 

opportunities. Get hole sponsors, door prize sponsors, trophy sponsors, drink cart 

sponsors, etc. In other words, if it costs money, have someone sponsor it! Be sure to 

promise sponsors only what you can produce.  

 

V. Create a flyer and other PR vehicles to generate excitement about the event.  Include 

sponsors names on the flyers as soon as you can.  

 

VI.  Solicit players. Contact all Brokerôs offices and Affiliate members. Plan to fill the 

course (usually 128 or 144 players). Remember that golfers are willing to pay for a 

well-run tournament with lunch; so donôt be shy when you set your price.  

 

VII.  Add on games and contests.  Check with your golf pro. There are many ways to add 

fun and money to the tournament. Sell mulligans, have separate entry fees for the 

long drive and closest to the pin contests, have a putting or chipping contest, play 

ñgolf pokerò, etc. Thereôs always a way to collect a few more dollars for RPAC! 

 

VIII.  Day of event ï Allow enough time during the morning for set up, sign placement, 

breakfast, etc. Check with your tournament pro to find if you need extra golf carts, 

transportation for sponsors on the course, etc. Afterwards, keep good records of 

contributions the day of the event. Send thank you letters to all of your sponsors, and 

invite them to participate in next yearôs event. Itôs always a good idea to ask your 

sponsors and players what you could have done better. 
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RPAC Phone ï A ï Thon 

I. Recruit Volunteers.  You will need callers, drivers, tally people and organizers. 

II.  Pick a date that works for everyone. Choose a time free of conflicts with sales 

meetings, civic events, etc. 

III.  Prepare well. Organization is the key. Prepare scripts ahead of time. Prepare a list of 

responses to objections. Organize your drivers on efficient trip patterns. Bring some 

food in. Have a centralized calling space. 

IV.  Retention calls. Make sure that a part of your day is reserved for those frequent-

contributors who have not yet given this year.  

V. Plan for ñnext timeò answers. Donôt be afraid to use pledges if they donôt want to 

contribute today. Find out when and where they will contribute, and contact them at 

that time.  

VI.  Thank you, you are a big part of a phone-a-thon. Make sure that you thank all of your 

volunteers, as well as the contributors.  

 

RPAC BROKER CHALLENGE :  Can you meet the challenge of being a 100% office? 

Each year the REALTORS  Political Action Committee issues the challenge to all members: 

will you contribute your ñfair shareò of $15 to protect your business?  Supporting legislation, 

which protects private property rights, and candidates who will represent the interests of 

REALTORS  continue to be major factors in the success of the real estate industry.  Your 

participation is vital.  Consider a contribution to RPAC as an annual political insurance 

premium.  Since 1992, over $4,000 has been saved per year per member due to the successful 

efforts of RPAC. 

THE CHALLENGE: Will your office be 100%?  All it takes is for each person in your office to 

make a $15 contribution.   

THE TIME PERIOD: Although RPAC contributions will be accepted until Dec. 12, this 

Challenge will begin on: _____________ and end on: __________. 
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THE CATEGORIES :   

100% Participation ï Most Dollars raised  

Residential sales offices    

i. Small: 1-24 associates  

ii.  Medium: 25-49 associates  

iii.  Large: 50 + associates  

Commercial sales offices 

i. Small: 1-9 associates 

ii.  Medium: 10-24 associates 

iii.  Large: 25 + associates 

 

THE WINNERS: Special recognition will be given to all successful offices by the Florida 

Association of REALTORS.  A certificate of appreciation will be presented by a representative 

of FAR and awards will be presented for most dollars raised. 

WHO TO CALL FOR HELP 

RPAC Chairman                                                            Phone #                                                    . 

Political Representative                                                 Phone #                                                    .  

 

MEET THE RPAC BROKER CHALLENGE! 

YOU CAN BE 100% IN 2009!  
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The Non-Event Event 

The ñnon-eventò fund-raising idea is one of simplicity and humor.  It is one of the easiest 

methods to raise contributions for RPAC, eliminating the time and effort involved in planning an 

event. 

The ñnon-eventò idea merely involves the direct mailing of a letter to all local REALTOR
®
 

members in order to solicit donations for RPAC.  The content of the letter, however, should be 

attention getting.  For example: 

 Dear REALTOR
®
 Rick, 

The Faulkner County Board of REALTORS
® 

cordially does NOT invite you to attend its 

upcoming RPAC event.  Instead, however, this letter officially serves as our RPAC event of the 

year. 

 This year we will not be putting on the typical ñpounds for progressò dinner and dance.  

Weôll be direct and ask for your ñpoundsò in the British sense (all of which will be transferred 

into American dollars). 

 Etc., etc., etc... 

 Sincerely, 

 

 Broker Bob 

 

Things to remember to have a successful Non-Event Event 

I. The costs you incur consist of letterhead, envelopes, postage and mailing labels. 

II.  You are urged to enclose a postage paid return envelope along with your letter. 

III.  It is also recommended that this idea be followed up with a telephone blitz.  If you opt to 

use the ñnon-eventò letter first, be sure to revise your telephone script.   

IV.  Have a beginning (preparation) date and an end (goal reached/last call made) date as if 

this were an actual event. 
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Random Special Event Planning Tips  

 

I. Always be prepared to let contributors know exactly how much of what they pay is going 

to RPAC and how much goes toward expenses. 

II.  Have you checked the calendar to be sure you are not in conflict with other events? 

III.  You might be able to get free rooms thrown in if the catering department of a hotel is not 

willing to give you a break on the price of food.  Some hotels provide free rooms for 

celebrities in exchange for photos of the stars at the hotel! 

IV.  Donôt forget to budget for gratuities. 

V. Save money by having someone do the layout/typesetting on a home or office computer 

for your posters, etc. 

VI.  If at all possible, DO NOT give out free tickets. 

VII.  Donôt forget to ñsellò advertising in your program, flier, etc. 

VIII.  Add ñincome boostersò to every planned event, whether a bake sale, supplies, tickets to 

future events, etc. 

IX.  Be sure to plan far enough ahead to give FAR Leadership, and possibly local officials, 

time to put it on their busy schedule. 

X. Always, always, always get everything in writing. 

XI.  It may be easier to get a lower price from vendors if you are planning more than one 

event per year or could tie into other events. 

XII.  Be specific in what you will give the underwriting company or sponsor in exchange for 

support:  Tickets? Banner? Name in program? Put it in writing. 

XIII.  If you are in charge, make sure all vendors know that you are the only person authorized 

to make financial commitments for the event. 

XIV.  Make sure your signage is visible.  Table signs disappear when crowds appear. 

XV. A good time to enlist committee member volunteers for your next event is at the ñwrap 

partyò for your current event. 

XVI.  Evaluate the success of your event on several levels.  Financial results are good, but there 

are many other ways to determine if your time and efforts were well spent. 
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Processing Contributions & Following the Rules 

When money is received by a Board/Association it must be recorded and accounted for as 

required by the election laws of  Florida in the following manner: 

All checks must be made out to RPAC, (Not the Board/Association or any other party).  Funds 

must be broken down into Corporate and Non-Corporate funds.  Non-Corporate Funds or Hard 

Dollars: Money from a REALTOR
®
 Member.  Corporate Funds or Soft Dollars: Money from 

any incorporated business, Board/Association or individual non-member. 

The following information is required by Florida Election Law for all RPAC contributions:  

(including money raised through an ñeventò) 

I. License number of contributor 

II.  Name 

III.  Address 

IV.  Business Name 

V. Whether the contribution is corporate or non corporate 

VI.  Occupation of contributor ( if contribution is over $100) 

VII.  Amount of contribution 

VIII.  Whether the contribution is cash or a check  (Cashiers checks and cash for amounts 

over $100 are prohibited by law) 

 

Federal election law requires contributions to be deposited in the RPAC-Florida account at FAR 

in Orlando as follows: 

$50 and over - within 10 days 

under $50 - within 30 days. 

If funds are remitted after the deadline they cannot be sent to National RPAC and may be 

returned to the local Board/Association.  In this case, NO ONE receives benefit from the RPAC 

contribution. 

The political fund-raising season is year round.  However, the deadline for funds to be received 

by FAR Orlando is on, or before, December 11th. 
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RPAC Distribution  

The following charts show examples of how RPAC money is distributed before the local 

association reaches its goal for the year: 

 Example: A contribution of $1000.00 is made before reaching goal 

   NAR ïRPAC Receives - $300.00 = 30% 

   FAR ï RPAC Receives - $450.00 = 45% 

   Local  RPAC Receives - $250.00 = 25% 

        $1000.00 =100% 

 

 

 

 

 

 

RPAC Distibution Before Board/Assiation 
Reaches Goal

Local RPAC Funds 25%

FAR-RPAC Funds 45%

NAR-RPAC Funds 30%
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The following charts show examples of how RPAC money is distributed after the local 

association reaches its goal for the year: 

 

Example: A contribution of $1000.00 is made after reaching goal 

   NAR ïRPAC Receives - $300.00 = 30% 

   FAR ï RPAC Receives -   $50.00 = 5% 

   Local  RPAC Receives - $650.00 = 65% 

           $1000.00 =100% 

 

 

 

 

 

RPAC Distribution After Board/Association 
Reaches Goal 

Local RPAC Funds

FAR-RPAC Funds

NAR-RPAC Funds
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RPAC Fundraising and the Law 

The RPAC fundraising activities discussed in this manual raise important legal considerations.  

This section briefly outlines important guidelines to follow in order to collect RPAC funds in the 

most legal and ethical way possible. 

Who can be solicited? (the solicitable class) 

Federal election law limits the class of individuals who can be solicited to association members 

(including affiliate members), and the executive and administrative personnel of NAR, state and 

local associations, and the families of any of them.  Individuals not in this ñrestricted classò 

regardless of their relationship with the association can not be solicited for RPAC in any way or 

at any time. 

Contribution Notices 

Political action committees such as RPAC are prohibited from obtaining contributions based on 

threats of physical force, employment discrimination, financial reprisal, or by allocating to the 

PAC a portion of dues, fees or other monies required as a condition of membership in the 

sponsoring organization.  As prescribed earlier in this manual, federal election law requires that 

all written RPAC solicitation materials include a disclosure outlining the terms of an RPAC 

contribution. 

Prohibited Contributions  

Federal election law and National RPAC Trustee policy prohibits certain contributions.  These 

contributions are:  

I. Contributions made in the name of another 

II.  Cash contributions over $100 

III.  Anonymous contributions regardless of amount 

IV.  Contributions from members providing goods or services under contract to the federal 

government  

V. Contributions from foreign nationals 
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Illegal Lotteries and Raffles 

Florida law prohibits certain types of raffles, sweepstakes and lotteries for all fundraising 

purposes (political, charitable or others).  There are three elements to an illegal lottery in Florida.  

A contest becomes legal when any one of these elements is removed.  They are: 

I. Chance ï A random winner is designated with no determining skill or talent dictating the 

outcome. 

II.  Consideration ï A fee paid to enter the contest. 

III.  Prize ï A reward of value. 

 

The easiest way to eliminate one of these elements is to provide free entries into the contest.  For 

example if you were conducting a contest for a television set and wanted to sell entries for a 

drawing, you could make this contest legal by providing the opportunity for free entries.  This 

ñNo Purchase Necessaryò clause must be adequately noticed ahead of time.  In other words, you 

could not announce at your general membership meeting that those not in attendance can simply 

include their business card in the drawing.   

Another way of making your contest legal is to make a display of skill or talent a requirement for 

entry.  For example, Realtors® at a general membership meeting could apply their skill and 

expertise to a very simplistic version of a CMA, and identify a price range of a particular house.  

Successfully completing this task could be a legal requirement for entering the contest. 

As currently governed by Florida law, 50/50 raffles are not legal fundraising vehicles. 

Ask Before you Act! 

Compliance with federal and state laws governing the election process is not difficult, but does 

have certain technicalities and complexities associated with the process.  Adherence to these 

legal requirements can be accomplished and fundraising efforts, activities and events can be 

conducted efficiently and successfully by gaining an understanding of the rules and 

requirements.   
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Fundraising Tools 

FAR has available for your use many fundraising tools to help you raise your RPAC goal.  These 

tools are available to all RPAC volunteers at no charge.   

I. RPAC brochures 

II.  Contribution envelopes 

III.  A six minute RPAC video presentation 

IV.  Fund raising templates, which include an auction, phone-a-thon, golf and bowling 

tournaments, broker challenges and letters of solicitation. 

V. RPAC Calendars 

VI.  RPAC buttons and ribbons 

VII.  RPAC balloons 

VIII.  Promotional items such as coffee mugs, key chains, portfolios, tote bags, etc. 

IX.  RPAC Auction paddles 

X. Pledge forms 

XI.  RPAC banners 

XII.  RPAC trade show booth 

 

Administrative Support  

A full -time Political Coordinator is employed by FARôs Public Policy Office in Tallahassee.  

RPAC fundraising is the primary area of responsibility for this person.  Assistance is available to 

all Boards/Associations across the state to provide as much support as possible to make your 

political fundraising campaign a success.   

Call the Tallahassee Office at 850-224-1400 or you may email: 

Jack  Greacen ï Political Representative ï JackG@far.org 

Or 

Amy Glover ï Political Activities Coordinator ï AmyG@far.org   

 

mailto:JackG@far.org
mailto:AmyG@far.org
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SAMPLE SOLICITATION LETTER 

 

 

Dear 

Public officials make decisions daily that affect every aspect of your life including your ability to 

do business and be successful in the real estate industry.  All over the U.S., at the state and local 

level, transfer taxes, taxes on commissions, impact fees, no growth restrictions, down-zoning and 

even sign ordinances threaten to sharply interfere with an individualôs right to buy, use and 

transfer private property. 

The Florida REALTORS® Political Action Committee is a voluntary, non-profit group whose 

membership consists of REALTORS®, their associates, affiliates and others interested in real 

estate.  RPAC was formed because the real estate profession needed an organization through 

which its members could participate effectively in public affairs.  RPACôs role is to provide its 

members with the means for concerted political action.  The money contributed through RPAC is 

used to provide support for governmental leaders campaigning for election who are favorable to 

real estate issues. 

What has RPAC done for you lately? 

 It was the unified voice of Florida REALTORS® that helped defeat a proposed transfer tax that 

would have added over $700 to the cost of the average home in Florida, a cost that would 

have priced over 13,000 Floridians out of the market of the American Dream. 

 What would 6 percent of your commissions cost you?  Had a bill passed to enact a Sales Tax 

on Services in either 2002, 2003, or 2004, REALTORS® would have been responsible for 

paying this.  You do the math. 

 Each member saved $260 due to the defeat of a proposal to treat REALTORS® as employees 

under the Workers Compensation Act. 

 If the Documentary Stamp tax increase had passed, the cost of purchasing homes in Florida 

would have increased by approximately $103.5 million. 

Consider your contribution to RPAC as an annual political insurance premium.  You are making 

the most affordable investment possible to ensure the election of candidates who will vote the 

way you would, and youôll be protecting your interests and profession. 

Please send in your contribution today or respond generously to the volunteer who calls you 

during a fundraising campaign.  Remember, your freedom to do business depends on your ability 

to influence the course of legislation! 

 

Sincerely, 
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SAMPLE SOLICITATION LETTER TO PAST CONTRIBUTORS 

 

Dear 

Your voice was heard!  When you contributed to the REALTORS® Political Action Committee in 

2004, you joined thousands of informed, active members who wanted a say in governmental 

decisions affecting our industry. 

During recent Legislative sessions, our voice, represented by RPAC, was successful in the 

following areas: 

 Passed Chapter 475 Modernization.  For the first time in 76 years a comprehensive change 

in Chapter 475, the section in Floridaôs statutes that regulates how Real Estate 

Professionals do business was passed.  These sweeping changes allow REALTORS® to 

compete in the marketplace in the new millennium. 

 

 Defeated a proposed transfer tax that would have added $756.00 to the cost of the average 

home in Florida.  Had the bill passed, 13,160 Floridians would have been priced out of the 

market of the American Dream. 

 

 Defeated a proposed tax on services that would have cost you 6% tax on your 

commissions.  You do the math! 

 

 Passed legislation that limited the windstorm insurance rate increase to 10 percent ï a 

substantial reduction from the 40 percent increase expected by affected homeowners. 

 

The job is not over!  Your continued support in the form of contributions to RPAC helps elect 

candidates who represent your interests as a REALTORÈ and everyoneôs private property rights.  

Your support also enables your representatives at FAR to bring your issues to the attention of 

legislators. 

Your past support is greatly appreciated.  It is now time to renew your commitment.  Supporting 

RPAC means protecting your rights to do business as a REALTOR®.  Please send your $99 RPAC 

contribution today.  In this election year, your support means more than ever. 

 

Sincerely, 
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SAMPLE SPEECH: Lets Talk RPAC 

A prominent legislative leader recently said that ñpeople see politics as something that happens 

far away, run by people that look nothing like them, talk nothing like them, and are talking about 

issues that have nothing to do with them.ò 

This is an image that is unfortunately difficult to break, but I can say with confidence that your 

interest and presence here today, as a member of the Florida Association of REALTORS®, is a 

step towards making the world of politics smaller and smaller for our Association. 

If you were to walk up to any member of our Association and ask them, ñWhat issues truly affect 

what you do, or what would make your job easier?ò, most of them usually have quite a lot to say. 

You would hear about increased regulations on our trade, how taxes and insurance affect your 

ability to sell homes, how the housing market pushes our entire economy, and how REALTOR® 

fight for the ñAmerican Dream.ò  

What is important for you to note is that elected officials at the local and state level have a say in 

what the direction these issues go. They can go your way or they can go another, but your 

involvement, your effort, and your voice as a REALTOR® can help steer the path. 

There is, however, a certain reality we must confront while discussing these issues. It is easy to 

TALK  about what you want, and whatôs wrong with government. And itôs another thing to 

TAKE ACTION .  

The REALTORS® Political Action Committee (RPAC) is your first and easiest step towards 

involvement and ensuring that the REALTOR® voice projects loudly in your community and in 

Tallahassee. Your contributions go to candidates and issues that make your job easier, advance 

our trade, and ensure that the Florida Association of REALTORS® has a seat at the table when 

policy leaders and elected officials sit down to make decisions.  

With 150,000 REALTORS® in Florida you represent the largest trade association within the 

state. With the help of RPAC, you have a powerful voice but that voice depends upon your 

continued support both financially and as a representative of your association.  

Our continued success depends on the support and interest of our members. Are you ready to 

take your seat at the table?  
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Contributor Recognition Programs 

 

The state RPAC Committee has established several recognition programs.  They are: 

99 Club Member:  This designation is for a contributor who donates $99 within one year.  A pin 

is sent to the local Board/Association office for presentation. 

Capitol Club Member:  This designation is for a contributor who donates $250 within one year.  

A plaque and pin are sent to the local Board/Association for presentation.  For each subsequent 

year in which a minimum of $250 is donated, the member receives a current year disc to affix to 

their plaque.  This designates a member as Capitol Club Continued. 

Gold Sustaining Member:  This designation is for a contributor who donates $99 ten times 

consecutively within a ten-year period or $1,000 within a ten-year period.  A plaque and pin are 

sent to the Board/Association for presentation. 

Statesmanôs Award Member:  This designation is for a contributor who donates $500 within 

one year.  A plaque and pin are sent to the local Board/Association for presentation.  For each 

subsequent year in which a minimum of $250 is donated, the member receives a current year 

disc to affix to their plaque.   

Sterling R Member:  An individual who contributes $1,000 within a calendar year.  The 

Sterling R member receives a Sterling R plaque and Sterling R pin.  The plaque is mailed to the 

District RPAC Trustee who arranges for the presentation and the pin is mailed directly to the 

member.   A contribution of $1,000 annually sustains a Sterling R membership.  This is an NAR 

recognition level.   

Crystal R Member:  An individual who contributes $2,500 within a calendar year.  The Crystal 

R member receives a crystal statuette and a Crystal R pin.  The statuette is mailed to the District 

RPAC Trustee who arranges for the presentation and the pin is mailed directly to the member.  A 

contribution of $1,500.00 annually sustains a Crystal R membership.  This is an NAR 

recognition level.   

 



P a g e | 38 

 

For more information on the REALTORS®-PAC please visit www.realtors-pac.org 

Golden R Member:  An individual who contributes $5,000 within a calendar year.  The Golden 

R member receives a golden statuette and Golden R pin.  The statuette is mailed to the District 

RPAC Trustee who arranges for presentation and the pin is mailed directly to the member.  A 

contribution of $2,000.00 annually sustains a Golden R membership.  This is an NAR 

recognition level.   

Hall of Fame Member:  An individual who contributes at least $25,000 throughout their 

lifetime.  The Hall of Fame member receives an engraved plaque to be placed on the rooftop of 

the NAR D.C. office.  This is an NAR recognition level.    
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Board/Association and Chairman Recognition 

RPAC Chairman Award:   RPAC Chairmen are recognized for outstanding leadership and 

tireless commitment in reaching their Board/Association fair share goal.  A plaque is sent to the 

District RPAC Trustee for presentation.  Local Boards/Associations that have reached their 

RPAC goal are recognized each year in January during the FAR Mid-Winter Meeting. 

RPAC Chairman of the Year ñJo M. Wright Memorialò Award: Recognition for outstanding 

leadership as RPAC Chairman of the Year is given during the RPAC Jamboree.  A plaque is 

presented to an individual who has demonstrated exceptional leadership and success in raising 

RPAC funds and awareness.  Towards the end of each fundraising year, current RPAC Trustees 

will be asked to nominate chairmen from their district to receive this award. 

RPAC Lifetime Achievement Award:  As ñRPAC Chairman of the Yearò recognizes the 

individual who has exemplified tireless leadership in a given year, the Lifetime Achievement 

Award is given to the individual who has a track record of meeting or exceeding their goals and 

raising RPAC awareness.  This is given to the member whose performance may not stand out in 

a given year, but in the long run proves to be the basis for RPACôs longevity and strength.  This 

award may not necessarily be given out each year. 

Gold Star Award:   A plaque is awarded to the Board/Association the first year goal is met or 

exceeded.  A nameplate to be affixed to the plaque will be engraved with the local RPAC 

Chairmanôs name and presented for each subsequent year the goal is met. 

First to Reach Goal Award:  A plaque is presented to the Board/Association for being the first 

to achieve its fair share goal during the year. This award is presented at the RPAC Jamboree. 

The following awards are also presented at the RPAC Jamboree in each board category small, 

medium, large, and mega: 

I. Board/Association 1
st
 to reach goal  

II.  Board/Association with the Highest Percentage of Goal  

III.  Board/Association with Highest Percentage of Goal by District                                              

(This award is presented to RPAC Trustee of the district) 

IV.  Board/Association with the Highest Total Cash 
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Friends of RPAC 

The Florida Association of Realtors RPAC Trustees have created a program designed to 

recognize the many members, affiliates, and friends of the Realtors Political Action Committee 

who make it possible to hold successful fundraisers around the state.   The Friends of RPAC 

program is designed to acknowledge financial commitment at four different levels:  

 

I. Ruby ($250)  

II.  Sapphire ($500)   

III.  Diamond ($1,000)   

IV.  Platinum ($2,500 and above) 

 

In some instances affiliates or members donate auction items, contribute weekend vacation 

packages, or underwrite golf tournaments without seeing their generosity directly translate into a 

contribution to RPAC.  Remember, corporate contributions often pay for the expenses of a 

fundraising event, rather than being an RPAC contribution.  ñFriends of RPACò will help rectify 

this problem by properly recognizing RPAC supporters.  FAR will rely on the local boards to 

submit proof of a financial contribution for the fundraising event.  Plaques designating the level 

of achievement will then be ordered and sent to the local board for an appropriate recognition 

ceremony.    For more information on the Friends of RPAC program call FAR at (850) 224-1400 

or email Amy Glover, Political Activities Coordinator, amyg@far.org.   

 

 

 

 
 

mailto:amyg@far.org
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RPAC Uses 

Candidate Screening 

During an election year, the Political or Governmental Affairs Committee of your local 

Board/Association should conduct candidate screenings.  This program is carried out when there 

are two or more viable candidates running for the same office, whether on the local or state level. 

After panel members are selected and trained, they conduct the interviews, asking questions 

relevant to private property rights and the real estate industry.  Sample questions for legislative 

and statewide candidates are available from FAR.  The candidates are then scored on a numerical 

basis.  Training sessions are provided by FAR upon request.  Contact the FAR Office of 

Public Policy at 850/224-1400.  

Before becoming final, selections of the screening panel must be approved by the directors of 

your Board/Association.  Once the board of directors approves the panel's recommendations, the 

candidate should be notified in writing that they are being recommended or supported for 

election/re-election. Names of the recommended candidates should then be published in the 

Boardôs/Associationôs newsletter announcing the recommendation to its membership. 

Once approved by the local board of directors, the Boardôs/Associationôs recommendation for 

funding should be sent to the District RPAC Trustee from your Board/Association President.  

The District RPAC Trustee, in turn, presents your request for funding of state and federal 

candidates before the state RPAC Committee during a 'funding session'.  Funding sessions are 

held several times throughout the election cycle.  City and county candidate requests require only 

the signature of the Board/Association President and approval of the District RPAC Trustee. 

The state RPAC Committee determines which candidates are qualified for financial support by 

examining the following areas: a) the candidateôs real estate and business philosophy; b) past 

action taken on issues; c) the degree of experience and electability. In the case of an incumbent, 

voting history and committee seniority are also considered. 

Remember: Local Board/Association recommendations are only one of several sources of 

information used by the state RPAC Committee in deciding which candidates at the state 
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level will be funded.  Local recommendations should in no way be considered a guarantee 

for funding at the state level. 

Candidate Funding 

Federal Candidates 

The state RPAC Committee considers requests for support of federal candidates from all 

applicable Boards/Associations.  The state committee in turn makes recommendations to the 

National RPAC Committee members.  National RPAC will not consider direct requests from a 

local Board/Association on a federal candidate; requests must come through your state RPAC 

Committee. 

A check for a federal candidate is mailed from National RPAC directly to FAR's Tallahassee 

office.  Tallahassee then distributes the check to the appropriate Federal District Coordinator 

(FDC), Federal Senate Coordinator (FSC) or RPAC Trustee.  This individual is responsible for 

coordinating delivery, making certain that all Boards/Associations in the candidate's area are 

invited to participate in the presentation. 

The state RPAC Committee considers each state and national race.  Using the appropriate forms, 

every Board/Association should screen and make recommendations for candidate funding before 

each primary and if necessary, before each general election.  Contact the FAR Governmental 

Affairs office in Tallahassee for guidance on screening congressional races. Without this formal 

input from the local Boards/Associations, a vital piece of information is missing from the 

Committees' decision-making process. 

State Candidates 

Local Boards/Associations should use the " Local Recommendations for State and Federal 

Candidates" form when recommending state and national candidates.  This form should be 

completed, approved by the Board of Directors, signed by the Board/Association President and 

sent to your District RPAC Trustee before the deadline. An RPAC calendar listing deadlines is 

provided to each Board/Association at the beginning of an election year. Also send a copy of the 

local recommendation form to the FAR Governmental Affairs office in Tallahassee. 

Checks for state office candidates are issued following the state RPAC Committee's funding 

session and are given to the appropriate Trustee.  The Trustee then contacts the appropriate 
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Board/Association and arranges a time for presentation of the check with the local 

Board/Association officials.  The Key Contacts for incumbent legislators receiving RPAC checks 

should be involved in the check presentations. 

Local Candidates 

When requesting funding for a candidate for local office, complete the "Contribution Request 

for Local Elections" form and send it to your District RPAC Trustee.  After approval, the form 

is sent to FAR in Orlando.  The request is normally granted as long as funds are available in the 

Boardôs/Associationôs local account and the request is within the legal limit.  

Boards/Associations that have local candidates in common are encouraged to cooperate on 

candidate screening and funding requests since the legal limit is $500 per election (first primary, 

second primary and general election), from each committee: RPAC I and RPAC II.  In other 

words, you may request up to $500 from RPAC I and $500 from RPAC II for local 

candidates. 

All requests for local funds must be made through your district RPAC Trustee. 

Checks for local candidates are sent from the Orlando FAR office to the Board/Association 

indicated on the request form.  Local fund requests must be made to the District RPAC Trustee 

who approves requests and sends it to FAR in Orlando at (407) 438-1411, at least 10 days before 

the Board/Association expects the check.  Local leadership is then responsible for delivering the 

checks to local candidates. 

All checks must be made out to the Candidate's Campaign Fund.  Florida election law requires 

that checks must be received by the Candidate and deposited 5 days prior to the election.  

Generally, the close of business on the Thursday before a Tuesday election is the last day 

candidates can accept contributions. 

Advance Funding 

RPAC Florida meets prior to the beginning of the legislative session each election year to decide 

on the contribution of funds to those current candidates who have a strong record of supporting 

REALTORS®. Advance funding of candidates who have pre-qualified for public office is 

necessary to show early support for friends of FAR. The conditions that determine if an 

incumbent is eligible for advance funding are as follows: The candidate must be legislative 
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leadership, an announced candidate for leadership, a key committee chairman or vice chairman 

in the Florida Legislature, or a sponsor or past sponsor of FAR proposed legislation or 

amendments.  Boards/Associations are notified of the candidates being considered and are given 

fourteen (14) days to make written recommendations to RPAC Florida. RPAC Florida then 

considers Board/Association input before making the final advance funding decisions. 

It is vitally important that Boards/Associations respond to the request for input on advanced 

funding.  Without a response, your voice simply will NOT BE HEARD. 

Notification 

The state RPAC committee notifies local Boards/Associations as soon as possible of all funding 

decisions on the state and federal level.  This not only helps keep everyone fully informed, but it 

also lets local REALTORS
®
 know which candidates RPAC is recommending.  Local 

Board/Association members are encouraged to help the campaign efforts of those candidates. 

Distributing Contributions to Candidates 

The method of distributing a contribution check to a candidate varies, depending on whether it is 

for a national, state or local race.  At all three levels, however, it is vital to deliver the check to 

the candidate as quickly as possible.  State and local candidates must deposit the check five days 

prior to an election.  If delivery must be delayed for a presentation ceremony, tell the candidate 

when they may expect the check and its amount.   

Maximize the contribution by letting them plan for its use as early as possible.  A presentation 

ceremony can be held using a dummy check while the real one is already working for the 

candidate.  Use this opportunity to take pictures with your candidates and your Board leadership.  

Do everything you can to make sure the candidate knows that REALTOR® support means much 

more than an RPAC check.  The following individuals should be invited to participate in the 

check presentation ceremony: Key Contact, RPAC Chairman, Board/Association leadership and 

Government Affairs Committee Chairman. 

After presenting a check to a state or national candidate, please complete the "Contribution 

Presentation Analysis" form and send it to the Tallahassee Governmental Affairs office to 

verify the presentation. 
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Local RPAC Funds for Education/Training 

Boards/Associations may use local RPAC funds for certain education/training purposes 

permitted under the state election laws.  However, use of these funds for education or training 

purposes reduces the amount available for local candidates.  The following guidelines and 

procedures have been established: 

Education 

Types of education include: 

I. Board/Association Candidate Screening Sessions. 

II.  Non-partisan campaign and political training for members conducted by a 

Board/Association. 

III.  Voter registration drives among the members of a Board/Association. 

IV.  Meet the candidate events, political forums or meetings/ receptions sponsored by a 

local Board/Association for the purpose of building rapport with elected officials.  

Florida election law requires that all candidates be invited to an event or forum 

so that the expenditure is not deemed to be a contribution to any one candidate 

or group of candidates.  ñAll candidatesò means all candidates appearing on the 

ballot or running for a particular office in a particular city/county.  No lobbying may 

take place at these events. 

V. Election activities that are only focused on the internal notification (inside the 

association, not the public) of RPAC supported candidates. 

It has been determined that expenses for attending ñLegislative Dayò are not permitted to be paid 

out of RPAC funds under the election laws since that is considered a lobbying activity. 

Training  

Expenses for local RPAC Chair training include only travel and accommodations in accordance 

with FAR guidelines.  No meals or incidentals are included. 

If a hotel is designated as a training site, only the amount of the room rate for that hotel or less is 

reimbursable as a housing expense. 

Training must be non-partisan. 
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Training for local RPAC chairs is defined as either the special state, regional, or district FAR 

sponsored training session and does not include regularly scheduled FAR meetings or 

conventions, NAR meetings or training sessions. 

Fund Raising  

ñSeedò money may be provided for fund-raising purposes in the form of matching funds 

(Board/Association funds matched by funds from the Boardôs/Associationôs local candidate 

funds). The amount is limited to $1,000.00.  In the event a Board/Association has no funds for 

purposes of matching, a small ñseedò money grant from RPAC-Florida will be considered.  An 

appropriate up front expenditure for any fund-raising endeavor is 25 percent of the amount 

expected to be raised. 

Procedure  

No expenses will be reimbursed if prior approval was not obtained. 

The application form, (see exhibit I), should be filled out by the Board/Association requesting 

such funds.  The application must: 

I. Be sent to the District Trustee for approval with a copy to the FAR    

II.  Governmental Affairs Office to insure compliance with Florida Election Laws and the 

established guidelines for use of local funds. 

III.  Outline the purpose and use of the funds in the form of a plan of action  and budget. 

IV.  Be signed by the District RPAC Trustee and the Board/Association President.  

(Boards/Associations should determine if additional approval within their organization is 

required.) 

V. Include a copy of any planned advertising. 

Checks may be made payable to the local Board/Association or to a vendor. 

Funds must be spent within 60 days of receipt and a final report detailing how the funds were 

spent must be submitted to the FAR Governmental Affairs Office within 15 days following the 

conclusion of the project, event or training session.  

If you have questions, contact the FAR Office of Public Policy at 850-224-1400. 
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RPAC FUNDS FOR EDUCATION AND TRAINING EXAMPLES  

 Gainesville-Alachua County Board  - $2,500.00 for a Meet and Greet the Candidates function. 

Orlando Regional Realtor Assn.  -  $1,500.00 for Orange County Republican Executive 

Committee fundraiser. 

Pinellas Suncoast Assn. - $2,500.00 for annual event for members to meet local, state and federal 

elected officials. 

R. A. of the Palm Beaches - $350.00 for Palm Beach County Get Out the Vote drive. 

Pensacola Assn. - $458.08 for appreciation brunch for local and county elected officials. 

Sanibel & Captiva Islands Assn. - $5,000.00 ï for political/governmental education to be 

provided to all members. 

Naples Area Board - $500.00 ï for ñPolitics in the Parkò luncheon. 

R.A. of the Palm Beaches - $1,650.00 ï for annual black tie gala for county elected officials. 

Chipola Area Board - $300.00 ï for Lincoln Day dinner. 

Cape Coral Assn. - $1,000.00 ï for Legislative appreciation reception with local elected 

officials. 

Greater Tampa Assn. of Realtors - $900.00 ï for District Legislative breakfast. 

R.A. of the Palm Beaches - $5,000.00 ï for Palm Beach County Days. 

Jupiter-Tequesta-Hobe Sound Assn. - $25.00 ï for membership to BACPAC, a local chamber 

business and community political action committee. 

R.A. of Greater Miami & the Beaches - $1,000.00 ï seed money for RPAC auction. 

 

 

 

 



P a g e | 48 

 

For more information on the REALTORS®-PAC please visit www.realtors-pac.org 

Issues Funding 

Issues Mobilization 

Decisions and regulations affecting the Florida real estate industry and its REALTORS
®
 are 

made daily at the local and state levels.  Many of these directly impact how you'll conduct 

business today and in the future, so it's essential that REALTORS
®
  be informed and involved. 

Local issue mobilization campaigns are needed to bring REALTOR
®
 viewpoints and 

perspectives to the general public and its leaders in order to positively influence public opinion 

and public policy.   

Identifying, planning and implementing these crucial local campaigns is the role of the local 

Issues Each year the state RPAC Committee determines the percentage of funds raised through 

RPAC that will be designated for issues.  These funds are taken from RPAC and deposited into a 

separate bank account for the REALTORS
®
 Political Issues Committee (RPIC).  Up to 25 

percent of RPAC's previous yearôs income can be spent for state and local issues according to 

Florida election law.   

For local issues, a portion of those funds from RPAC is divided among all local 

Boards/Associations based on their RPAC contributions the previous year.  This amount is listed 

separately on the RPAC report. Local Issues funds continue to accrue each calendar year for 

issues use.   Florida law prevents the transfer of funds from local issues back to the local 

candidate fund once they have been transferred to issues. 

If you feel a local issue has statewide implications, you may request additional state issues 

funding.  The FAR President and Legislative Leadership Team reviews statewide funding 

requests.  The President, however, makes the final decision. 

Requesting Funds 

Local Issues Mobilization or Government Affairs committees identify local issues, design action 

plans and budgets, and obtain approval from the Boardôs/Associationôs Board of Directors for 

the funding request. 
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The "RPIC Funding Request Form", filled out in its entirety, is then submitted to the FAR 

Issues Mobilization Task Force through the Tallahassee office for further consideration and 

action.  In addition to the form, all advertisements pertaining to the issue should be submitted 

with the request.  For ballot issues, checks must be written directly to the vendor or a political 

committee, not to a Board/Association. 

Once funding is approved and the money received, a follow-up report must be submitted to 

the FAR Issues Mobilization Task Force within 30 days of receiving funding and a final 

report should be filed after the issue is resolved.  Local Boards/Associations are not eligible 

for additional funds until the final report is received. 

LOCAL ISSUE CAMPAIGN EXAMPLES  

Realtor Assn. of Greater Fort Myers & the Beach  - $3,000.00 paid to Go Play Cape PAC for 

the City of Cape Coral to form a PAC to oppose new taxes and spending. 

Cape Coral Assn. of Realtors - $3,000.00 paid to Go Play Cape PAC for the City of Cape Coral 

to form a PAC to oppose new taxes and spending. 

Northeast Florida Assn. -  $5,000.00 paid to Citizens for Quality Clay County Schools for a 

referendum to support a local half-cent sales tax increase to benefit Clay County schools. 

Gainesville-Alachua County Assn. of Realtors - $2,500.00 paid to Repair our Wetlands to 

support preservation of wetlands within the boundaries of the City of Gainesville. 

Greater Lake County Assn. - $1,500.00 paid to Trust for Public Land to support a land 

acquisition program for Lake County. 

 

 

 

 

 

 


